
 
 

 

International Journal of Research in Management, Economics and Commerce                                                               

ISSN 2250-057X, Impact Factor: 6.384, Volume 6 Issue 03, March 2016 

www.indusedu.org  28 editorindus@gmail.com 

 
 

Make In India: An Epoch Making In Automobile Sector 

 

Kumar Aditya 

Junior Research Fellow, Faculty of Commerce, Banaras Hindu University, Varanasi 

 

ABSTRACT 
 

Branding gives greater meaning to a company's name and its products. Through effective 

emotional appeals and market messages, your business can help the market identify your 

brand and differentiate it from competitors based on benefits such as better quality, services 

or tools. Companies build brands using memorable names, symbols such as logos and other 

images and phrases. Catchy slogans, for instance, sometimes become strongly connected to 

your brand so that people easily recall the brand from hearing the slogan. Nation branding is 

an exciting, complex and controversial phenomenon. In compliance to which, our 

government has coined an initiative “Make in India”, to provide an impetus to the Brand 

India in the world market. This initiative is more like a quest to conquer the world market by 

steadily gaining prominence by developing sector specific promotional techniques. In this 

paper the role of Make in India initiative with special reference to automobile sector. The 

article has been divided into four major parts: Introduction, Brand India scheme, Automobile 

sector: A prologue, and Conclusion.  
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INTRODUCTION 

Building a strong brand requires careful planning and a great deal of long term investment. At 

the heart of a successful brand in a great product, service, backed by creatively designed and 

executed marketing. Brand is a name, a term, a sign, a symbol, a design and a combination of 

them, intended to identify the goods and services of our seller and to differentiate them from 

those of competitors. It exactly provides identity to the product. While creating and 

establishing a strong brand, one needs to ask the most fundamental questions behind its 

development. For a layman Brand is nothing more than logos, colour schemes and website 

designs. But for a businessman, it defines the company’s objective, portraying the message, 

integrating business and ethics, creating consistency and above all creating an image to earn 

equity. In short it is a reflection of the company being portrayed to the customers for earning 

profit.  

 

MAKE IN INDIA INITIATIVE  

Therefore one can quote that to utilise and enhance the benefits of branding the Government 

of India has come forward with the concept of BRAND INDIA scheme formed with the aim 
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to expand India’s exports under the roof of one brand name. It is basically termed as a 

campaign designed to attract business for India and subsequently portray it as a lucrative 

destination for investment and a central hub for trade. The campaign has been initiated with 

considerable cooperation from the Indian Brand Equity Foundation and the Confederation of 

Indian Industry. The initiative is aimed to effectively present the Indian business perspective 

and leverage the business partnerships to a global market place. It’s exactly a legalisation of 

the fact that the commodities exported meet the requirements of the export market. Under the 

ambit of which PM Narendra Modi launched the MAKE IN INDIA initiative on 25 

September 2014 at Vigyan Bhawan, New Delhi. A momentous step in the area of export 

marketing this initiative has been coined with the major objective of job creation and skill 

enhancement in 25 sectors of the Indian economy. Besides, the initiative also aims at 

generating high quality products by minimising the impact on environment. Along with 

which it also paves path for attracting greater capital and technological investments in the 

Indian market. The  

 

The Government of India has developed a unified online portal (Shram Suvidha) for 

registration of Labour Identification Number (LIN), submission of returns, grievance 

redressal and combined returns under 8 labour laws. Along with which there has been facility 

of online portals for Employees State Insurance Corporation (ESIC) and Employees 

Provident Fund Organization (EPFO) for registration, payments through 56 accredited banks, 

online application process for environmental and forest clearances, 14 government services 

delivered via e-Biz, a single-window online portal, investor Facilitation Cell, dedicated 

Japan+ Cell, consent to Establish/NOC no longer required for new electricity connections, 

documents reduced from 7 to 3 for exports and imports and option to obtain company name 

and DIN at the time of incorporation. Further to ease the business process the Industrial 

Licence and Industrial Entrepreneurs Memorandum have been simplified. The 25 major 

sectors identified under the initiative have been depicted in graph 1. 
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Graph 1: 25 sectors identified under Make in India scheme 

 

Besides the Central Government the State Governments also joined hands for promoting the 

initiative. In compliance to which the following initiatives have been completed 

 Online consent system for Pollution Control Board (Gujarat)  

 GIS-based land identification system (Gujarat) 

 Online consent system for environmental clearances (Chhattisgarh) 

 Extended validity of consent under environmental provisions (Chhattisgarh) 

 Unified process with single ID for VAT and Professional Tax registration (Maharashtra) 

 Number of procedures and time for getting an electricity connection reduced (Maharashtra) 

 Commercial benches established in Mumbai High Court (Maharashtra) 

 Creation of Invest Punjab, as a one-stop clearance system for investment projects (Punjab) 

 131 industries exempted from consent requirement by Pollution Control Board (Punjab) 

 Real-time allotment of TIN - Taxpayer Identification Number (Delhi) 

 Online application portal for residential and industrial building permits (Delhi) 

 Commercial benches established in High Court (Delhi) 

 Online portal for construction permits for institutional and commercial buildings (Delhi) 

 Static check posts replaced by mobile squads (Uttarakhand) 

 Green industries exempted from inspection by Pollution Control Committee (Puducherry) 
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 Checklist for 86 government services and delivery timelines across 23 

departments/organizations made available on Karnataka Udyog Mitra, an online portal 

(Karnataka) 

 

AUTOMOTIVE SECTOR: A PROLOGUE 

The concept of the new initiative proves to be highly beneficial for the manufacturing sector. 

The need to raise the global competitiveness of the Indian manufacturing sector is imperative 

for the country’s long term-growth. The National Manufacturing Policy is by far the most 

comprehensive and significant policy initiative taken by the Government. The policy is the 

first of its kind for the manufacturing sector as it addresses areas of regulation, infrastructure, 

skill development, technology, availability of finance, exit mechanism and other pertinent 

factors related to the growth of the sector. It has been framed with the vision of increasing the 

manufacturing sector growth to 12-14% per annum over the medium term, increasing the 

share of manufacturing in the country’s Gross Domestic Product from 16% to 25% by 2022, 

creating 100 million additional jobs by 2022 in manufacturing sector, creating appropriate 

skill sets among rural migrants and the urban poor for inclusive growth, increasing the 

domestic value addition and technological depth in manufacturing, enhancing the global 

competitiveness of the Indian manufacturing sector and ensuring sustainability of growth, 

particularly with regard to environment. 

 

The automobile sector has been one of the glaring examples of this initiative. India’s 

automobile sector has been the seventh largest producer in the world with an average annual 

production of 23.36 Million vehicles. The automotive industry accounts for 45% of the 

country's manufacturing gross domestic product (GDP), 7.1% of the country's GDP and 

employs about 19 Million people both directly and indirectly. India is currently the seventh 

largest producer in the world with an average annual production of 23.36 Million vehicles, of 

which 3.57 Million are exported. 

 

It aims to become the third largest automotive market by volume, by 2016 and fourth largest 

auto manufacturing hub with the aim to sell six Million-plus vehicles by 2020. India is the 

second largest two-wheeler manufacturer, the largest motorcycle manufacturer and the fifth 

largest commercial vehicle manufacturer in the world. India is expecting to be the third 

largest automotive market by volume in the world, by 2016, along with an expected CAGR 



 
 

 

International Journal of Research in Management, Economics and Commerce                                                               

ISSN 2250-057X, Impact Factor: 6.384, Volume 6 Issue 03, March 2016 

www.indusedu.org  32 editorindus@gmail.com 

 
 

of 8 – 9% in the next five years for tractor sales, boosting India’s market potential for 

international brands. Further, the Indian market is having a potential of growing to six million 

plus units annually by the end of 2020, with availability of significant opportunities existing 

in the rural market. Further to embrace the growth, there has been emergence of large 

automotive clusters in the country: Delhi-Gurgaon-Faridabad in the north, Mumbai-

Pune-Nashik-Aurangabad in the west, Chennai-Bengaluru-Hosur in the south and 

Jamshedpur-Kolkata in the east.  

 

AN OVERVIEW 

The primary features of the Make in India initiative in reference to the automobile sector has 

been discussed, providing a comprehensive knowledge of all the schemes and programmes.  

 

 FOREIGN DIRECT INVESTMENTS 

There is gushing in of global car majors ramping up investments in India catering to growing 

domestic demand, where these manufacturers plan to leverage India’s competitive advantage 

to set up export-oriented production hubs. 100% Foreign Direct investment (FDI) is allowed 

under the automatic route in the auto sector, subject to all the applicable regulations and laws. 

Further, to provide a strong support for R&D, the government is setting up of NATRIP 

centres, with aid from keen private players such as Hyundai, Suzuki, and GM. The statistics 

further portray that the electric cars are likely to be a sizeable market segment during the next 

decade. The Auto policy states the Automatic approval for foreign equity investment up to 

100% with no minimum investment criteria, where the manufacturing imports in this sector 

are exempt from licensing and approvals, to encourage the R&D by offering rebates on R&D 

expenditure. The Indian government has entered into a number of foreign collaborations, viz. 

Suzuki (Japan), Nissan (Japan), Piaggio (Italy), Volkswagen (Germany), Renault (France), 

Hyundai (South Korea), General Motors (USA), BMW (Germany), Ford (USA), and Toyota 

(Japan). 

 

 AUTOMOTIVE MISSION PLAN 

Government of India has framed a mission plan for the automobile sector segregated into: 

 

 PERIOD 2OO6-2016 
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 To emerge as the world’s destination of choice for design and manufacture of automobiles 

and auto components with output reaching a level of USD 145 Billion, accounting for more 

than 10% of the GDP and providing additional employment to 25 Million people by 2016. 

 The setting up of a technology modernisation fund focusing on small and medium 

enterprises. 

 The establishment of automotive training institutes and auto design centres, special auto 

parks and auto component virtual Special Economic Zones (SEZs). 

 

 PERIOD 2O16-2026 

 Automotive Mission Plan II was unveiled on September 2nd, 2015 by Society of Indian 

Automobile Manufacturers and Government of India. 

 

 SECTOR SPECIFIC INITITAIVES 

In order to rejuvenate the automobile sector, the government along with the help of the state 

government has undertaken a wide gamut of initiatives in the form of projects, incentives, tax 

concessions, etc. A bird’s eye-view of the major ones is discussed further. 

 

 The Department of Heavy Industries & Public Enterprises 

 Working towards the reduction of excise duty on small cars and increased budgetary 

allocation for research and development. 

 A weighted increase in R&D expenditure to 200% from 150% (in-house) and 175% from 

125% (outsourced). 

 

 The National Mission for Electric Mobility 2020 

 The objective of this body is to encourage reliable, affordable and efficient xEVs (hybrid and 

electric vehicles) that meet consumer preferences and price expectations through 

government-industry collaboration, for the promotion and development of indigenous 

manufacturing capabilities, required infrastructure, consumer awareness and technology – 

thereby helping India emerge as a leader in the two-wheeler and four-wheeler xEV market in 

the world by 2020, with total xEV sales of 6-7 Million units thus enabling the Indian 

automotive industry to achieve global xEV manufacturing leadership and contributing 

towards national fuel security. 
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 Target of putting 5 million electric & hybrid vehicles per year on the road by 2020 under 

NEMMP. 

 

 National Automotive Testing and R&D Infrastructure Project (NATRIP) 

 The project has been set up at a total cost of USD 388.5 Million to enable the industry to 

adopt and implement global performance standards. 

 Focus on providing low-cost manufacturing and product development solutions. 

 

 Pilot Electric Vehicle Projects 

 The Department of Heavy Industry (DHI) is launching pilot projects on electric vehicles in 

Delhi and subsequently, other metros and cities all across the country under the NEMPP 2020 

with a dual purpose – demonstrating and disseminating the benefits of adopting cleaner, 

greener modes of transportation as also to explore the viable operational modalities. 

 The DHI will provide viability gap funding through subvention to support the extra cost of 

acquisition and operation of these vehicles by state governments or designated bodies. In the 

first phase, a pilot project to provide last mile connectivity to the Delhi Metro through electric 

passenger vehicles has been approved. All the other states have been brought on board and 

different states have already appointed nodal officers to co-ordinate with DHI and vehicle 

manufacturers for the implementation of those pilot projects. 

 The uptake of electric vehicles will depend in large part on the adequate deployment of 

Electric Vehicle Supply Equipment (EVSE) needed to recharge electric vehicles. 

 

 Faster Adaptation & Manufacturing of Hybrid and Electric Vehicles (FAME)   

 The overall scheme is proposed to be implemented over a period next six years i.e. till 2020. 

 It will cover all vehicle segments i.e. two-, three- and four-wheelers, cars, LCVs, buses etc. 

and all forms of hybrid (Mild/Strong/Plug-in) and pure electric vehicles. 

 It also seeks to provide demand incentives to electric and hybrid vehicles from two-wheeler 

to buses. 

 

 R&D Incentives 

 Industry/private sponsored research programs: 

 A weighted tax deduction is given under section 35 (2AA) of the Income Tax Act. A 

weighted deduction of 200% is granted to assess for any sums paid to a national laboratory, 
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university or institute of technology, or specified persons with a specific direction, provided 

that the said sum is used for scientific research within a program approved by the prescribed 

authority. 

 Companies engaged in the manufacture of an in-house R&D centre: 

 A weighted tax deduction of 200% under section 35 (2AB) of the Income Tax Act for both 

capital and revenue expenditure incurred on scientific research and development. 

(Expenditure on land and buildings are not eligible for deduction). 

 Concessional excise duty of 6% has been extended up to 31st March, 2016 Union Budget 

2015-16 for manufacturers of batteries supplying to producers of electrically operated 

vehicles. 

 Exemption from BCD on lithium ion automotive batteries for the manufacture of lithium ion 

battery packs for supply to manufacturers of hybrid and electric vehicles. 

 

 State Incentives: 

 Apart from the above, each state in India offers additional incentives for industrial projects. 

Incentives are in areas like rebates in land cost, relaxation in stamp duty exemption on sale or 

lease of land, power tariff incentives, a concessional rate of interest on loans, investment 

subsidies/tax incentives, backward areas subsidies, and special incentive packages for mega 

projects. 

 

 Export Incentives 

 Support to major markets has been given to the auto components and automobiles sectors 

under the new "Merchandise Exports from India Scheme" (MEIS). 

 

 Area-Based Incentives: 

 Incentives for units in SEZ/NIMZ as specified in respective Acts or the setting up of projects 

in special areas like the North-east, Jammu & Kashmir, Himachal Pradesh & Uttarakhand. 

 Passenger vehicles: passenger cars, utility vehicles, multi-purpose vehicles. 

 Two-wheelers: mopeds, scooters, motorcycles. 

 Three-wheelers: passenger carriers, goods carriers. 

 Commercial vehicles: light commercial vehicles, medium and heavy commercial vehicles. 

 Huge demands for low-cost electric vehicles that are suited for safe short-distance urban 

commutes (averaging 50-100 km/trip) that are rugged enough to perform reliably through 
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India’s summers and monsoon. It is estimated that total electric vehicles sales would amount 

to 6-7 Million units by 2020. 

 

 POTENTIALITIES AND OPPURTUNITIES 

The automobile sector emerges to be beholding strong lucrative opportunities and 

potentialities for carving a stronger position in the world market. The Passenger vehicles are 

expected to increase at a CAGR of 18%, two- and three-wheelers are projected to expand at a 

CAGR of 8% and the commercial vehicles expected to register a CAGR of 19%during the 

period 2014-2021. Besides, a growing working population and an expanding middle-class are 

expected to remain key demand drivers, with the GDP per capita expected to reach USD 

1,869.34 by 2018.  

 

CONCLUSION  

India has the world’s 12th largest number of high-net-worth individuals, with a growth of 

20.8%, the highest among the top 12 countries. The presence of a large pool of skilled and 

semi-skilled workers and a strong educational system shall facilitate to increase the 

disposable income in the rural sector. In addition, India can prosper in the world market by 

widening the product range and export basket. However, this can be successfully 

implemented only when there is proper synchronisation between the entries of a number of 

foreign players and reduced overall product lifecycle with quicker product launches. Thus, 

with proper achievement of the set objectives and embarking to attend the diverse needs and 

achievements of the consumers, the exporting community shall be able to achieve a stand in 

the world automobile market.  
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